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ALL WE NEED
An exhibition on human needs, resources and fairness.

A leading exhibition of Luxembourg and Greater Region, European Capital of Culture 2007

Date

: from 21st April 2007 to 28th October 2007

Location
: Halle des Soufflantes- Belval

ALL WE NEED explores the world as a global market through the human efforts to dream, imagine and live a happy life. The exhibition shows, in particular through the fair trade example, alternatives in consumption and life styles. It provides reflections and proposals for action on the essential questions touching the future of mankind: which are our fundamental needs, and how can we satisfy them without endangering neither the survival of our planet, nor human rights?     

Human needs on a lonely planet

Human needs are the same everywhere. Chilean economist Manfred Max-Neef, recipient of the « Right Livelihood Award » also known as the « Alternative Nobel Prize » has identified nine basic categories of human needs:  

- subsistence

- idleness (leisure)

- affection

- freedom

- protection

- identity

- understanding

- creation

- participation.

For the exhibition, a tenth basic need has been taken into consideration, the need for transcendence, through which humans try to overcome the material reality of everyday life by imagining a better world and an existence beyond human life. 

While basic human needs are everywhere the same, the way in which humans try to satisfy them varies considerably with the cultural background and, obviously, especially in relation with the standard of living.       

The inhabitants of the Northern hemisphere persist in researching their happiness through a multitude of goods of consumption. Alas, too often, this puts at risk the rights of other inhabitants of the Earth. Behind all those products, there are stories and destinies, which tell about limited planetary resources and unfair trade. It becomes clear that beyond the point of saturation, the superabundance of goods is damageable to the general quality of life.

The exhibition suggests a series of alternative concepts, ideas and answers to the eternal question of how to live a happy life. A life without asceticism or renouncement, but guided by a spirit of equity and planetary justice and by realizing that humanity has in fact only one Earth. Thus, the journey through the world as a global market becomes a voyage of discovery about the eternal aspirations of humanity towards universal happiness.   

Supporting institutions

The exhibition is based on an original idea by three Luxembourgers coming from the same background of development NGOs:

- Jean-Marie Krier, Luxembourgish educationist and economist, who has been working for 25 years in Austria, in particular as general manager of the largest Austrian fair trade organization, wrote the initial scenario based on the economic theory of Max-Neef.

- Mike Mathias, economist and coordinator of the Cercle de Coopération, an umbrella organization of 70 NGOs in the field of development, helped by refining the civil society’s contributions to the global issues of the project. 

- Robert Garcia, sociologist and studied steel engineer, returns to the roots by proposing the impressing Halle des Soufflantes of the Belval Steelworks for a leading exhibition for 2007 year of culture.

On the basis of Jean-Marie Krier’s concept, the General Coordination contacted Martin Heller, former museum director and exhibition curator from Switzerland, whose masterpiece was the important Swiss national exhibition “expo.02”. Heller Enterprises of Zurich proposed a scenographic concept using the Halle des Soufflantes in Belval.

For the actual realization, a consortium formed by Holzer & Kobler, architects from Zurich, and the  i-art-interactive from Basel was invited by the General Coordination. 

The National Sites and Monuments Service from the Ministry of Culture has been mandated by the Government Council to take over the Halle des Soufflantes for the needs of the exhibition and later assignments. BENG architects are in charge of the execution of maintenance works and safeguarding for the exhibition. At the end of 2007, a part of the Halle des Soufflantes will be rearranged and equipped to accommodate an important storage reserve for non-exposed works of art of the museums.

The exhibition ALL WE NEED is a leading joint project of the General Coordination of «Luxembourg and Greater Region, European Capital of Culture 2007» and the «Coopération Luxembourgeoise» (the International Cooperation section) in the Ministry of Foreign Affairs, who share its financing. The “Cercle de Coopération des ONG” and Lux-Development are associated to its realization. 

The Grand-Duchy of Luxembourg is indeed to some extent the new champion in the search for fairness and equity in the relations between North and South. The share of the GNP dedicated to official development aid has been continuously increasing for the last twelve years.

Furthermore, the projects realized by the parastatal agency Lux-Development show not only a high degree of concordance with the development criteria of the UNDP but are also in line with the questions that are raised in the exhibition.     

This takes place together with a broad range of about 70 NGOs, which work with partners from the South for a more equitable world.  

The exhibition thus shows to some extent that the reflections around the 10 basic needs of humanity do not necessarily have to remain restricted to good and noble thoughts, but can also be put into practice by coherent and voluntarist policies of co-operation.

The Coordination Générale will try to form an Honours Committee for ALL WE NEED, thus bringing together personalities from the political and cultural domain, including both the national level in Luxembourg as well as the international level. 

Target audiences 

While the exhibition does have an intellectual and scientific ambition, it targets nevertheless a broad audience, through a playful and spectacular scenography. Thus there are various target audiences:

1. Visitors interested in a multitude of information and ideas to nourish their personal or collective reflections on the planet’s future. 

2. Visitors less interested in studying the content in depth, but for whom the playful and spectacular scenography could well be the first incentive to question the various aspects of our actual life styles. Young people from 15 years onward represent the main target group here.

3. Contemporary art enthusiasts will be please to see that several works of art from often very famous contemporary artists are to be found in each sequence of the exhibition.

50,000 visitors are to be expected. A special program targeted at school children and young people is being elaborated. 

As one of the leading projects of the General Coordination, the exhibition ALL WE NEED will be given a prominent place in the general communication of 2007 and will also specifically be communicated, at the national, regional and international level.

The exhibition will be on display from the 21st April to the 28th October 2007. Opening hours for the general public are from 11 a.m. to 7 p.m., from Tuesday to Sunday.

The discovery circuit

A spectacular and unknown place

The old Halle des Soufflantes is a building from the beginning of the 20th century with gigantic dimensions: 160 m of length, 70 m of width and 28 m of height. The building is divided into two parallel naves, of which one is completely empty and the other one displays machines and turbines that spread out all the way up to the first floor.  

Moreover, the dimensions of the Halle des Soufflantes are almost identical to those of the well-known “Tate Modern” in London, which was not built until 1950.

To host the exhibition, no major intervention is planned, except for safety and cleaning measures, the installation of offices along with a cafeteria and a ticket office, as well as measures allowing access to the first floor to persons with special deficits. Thus for the first time ever visitors will be able to discover one of the most impressive buildings of the Greater Region in its very original state.    

A breathtaking journey

The endless journey in search of happiness starts with a astonishing entry through the old air flues, which led the pressured air from the Halle des Soufflantes to the blast furnaces located on the opposite side of the building. The visitors access the area that will accommodate the ticket office, a cafeteria and a shop. 

Space 1: RELAX (idleness, leisure)

The visitors land on a sandy beach symbolizing paradise. An old cooling basin filled with empty plastic bottles represents the sea. Leisure is contrasted with the rapid pace of modern travelling. Inside some caves the problem of mass tourism is brought to the visitors’ attention, while a ghetto blaster plays music from around the world showing the intricate relation between authenticity and the mechanisms of the music industry. 

Space 2: SURVIVE (subsistence)

Noah's Ark, which would allow humanity to survive, is a rocket this time around. It is readied for departure since the rising water of the oceans has already reached its bottom part. The expatriates, a Tuvaluan, an Inuit and a tuna fish, report about the plundering of the seas and the climate change. Their supplies and other goods, to be found on pallets and ready to be loaded onto the rocket, serve to demonstrate what precise measures can be taken to fight the overexploitation of the planet’s resources.

Space 3: CHOOSE (freedom)

The freedom of choice is illustrated by political parties but also by the sheer number of consumer goods, which are very often the exact same products only with diverging logos and quality seals. A movie shows how the freedom of consumption at one end leads to inequalities at the other end. Having seen this, the visitors will have to make their own choice: in cooperation with the Luxembourg polling institute Ilres visitors are expected to give their opinion about delicate topics under real voting conditions. 

Space 4: LOVE (affection)

Love and affection are basic needs for humans beings! Amid a veil of soap bubbles, beautiful and fragile at the same time, visitors will come across precious tokens of love: flowers, gold and diamonds. Alas, there is another side to the story: terrible working conditions on the plantations of the flower industry as well as numerous conflicts fuelled by the greed for diamonds. Declarations of love, which can be heard all over the area, are given a surprising echo: Interviews with prostitutes in Luxembourg.

Space 5: PROTECT (assistance)

The storage room of a hospital is the setting to represent the assistance to others. Trade with human organs and the access to generic drugs for the poorest as well as the value, the price and the access to drinking water will be in the centre of attention. Before entering the main corridor, visitors will have the opportunity to gaze at an incredible and yet strange view: a part of the Halle des Soufflantes not used by the exhibition, but occupied by a pool of cars confiscated by the police. This is a nice metaphor, indeed, for our consumer society. 
Space 6: BELONG (identity)

The debate about identity will not be treated along the so-called clash of civilisations debate, but rather at an individual level. Visitors are invited to follow the production stages of a pair of jeans: a universally well-known symbol of personal identity. Its journey, from the first cotton plant to the final product displayed on a model’s behind, goes twice around the world and shows how much each individual contributor, from the plantation workers to the final shop vendor, earns in its process. An art workshop represents both ends of the spectrum and in this specific case, H&M workers in Cambodia and costumers in the Western countries. A hall filled with mirrors represents the blurred lines between self-perception and the perception by others.

Space 7: UNDERSTAND (understand)

Understanding is an active, sensual and complex undertaking. This is further illustrated by the performance group called Stan’s Café, who use piles of rice where each corn represents one human being. By carefully weighing out quantities they represent a host of human statistics and manage to make knowledge visible and hence tangible and comprehensible. The notably differing sizes of each pile and their respective labels make for interesting and surprising results. 

Space 8: CREATE (creation)

Human creativity has been unlimited throughout the millennia – for the better and for the worse. A wall made of computer junk shows how elegant ideas by creative minds can turn into a plastic and metal reality. An abstract musical instrument allows visitors to show their creativity and invites them to improvise the soundtrack to a silent movie, which is evidence for the excesses of human imagination and creativity: the explosion of an atomic bomb. (It is foreseen to link this to the big exhibition on inventions that takes place in the Völklingen Ironworks, a UNESCO World Heritage).

Space 9: DREAM (transcendence) 

Humans are not merely machines that think and create, but have always felt the need to shape reality by imagining perfect worlds, may it be on the basis of philosophical theories, religious visions or political projects, which often turned out to be totalitarian. Through thick fog visitors will hear a cacophony of promises, many of which did not have as promising an aura as the dream of a Martin Luther King. Comfortable beds invite to reflect upon these promises before a spectacular slide takes them back from the top to the first floor and right into the present day and reality. 

Space 10: STAND UP! (participation)

Under the roots of huge inverted trees visitors will be able to find information material from a multitude of NGOs. This in return will allow them to actively contribute to such fields as the environment and development, social participation, civil engagement… Once more needs and resources are in the spotlight. Firstly through the concept of equal distribution of everything from polar ice, beach sand, frequent flier miles to sunlight. Secondly, through the concept of the global footprint. How many resources do we use to uphold our standard of living? Could I be that we already use more than we potentially have?

- The audioguides will offer the possibility to access more detailed information in each space.

- The audioguides will also allow visitors to take part in games and contests, for example the calculation of the individual footprint that each visitor leaves during his lifetime on Earth (ecological footprint according to Mathis Wackernagel www.gobalfootprint.org).

- The display positive intervention examples by the Coopération Luxembourgeoise (Luxembourg Cooperation) and the development NGOs opens up new perspectives for visitors. Visitors can support the shown activities or get involved actively on a global scale. 

- A catalogue will summarize each topic, with more exhaustive contributions as well as contain a description of the philosophical, artistic and didactic concepts of the exhibition.

- A website dedicated to the exhibition will allow to further explore all the aspects of the exhibition topics.

- The Shop and the Cafeteria will offer fair trade products, from which a significant percentage of the price will go to the producers in the Southern countries.

The events program 

To accompany the exhibition, an event program is being elaborated:

* Two parallel exhibitions use a part of the 1st floor, which is not used by ALL WE NEED: 

· An exhibition on child labour shows parallels between the work of child minors in the Ruhr in the 19th century and that of children in India (organized by the NGO Aide à l’Enfance de l’Inde). 

· An experimental exhibition of contemporary art, the result of a 2007 project by the association LX5, a association of about fifty very young artists from Luxembourg and the Greater Region.

* Various other projects (theatre, dance, music…) will occupy the event space. It is an open and vertiginous space allowing the organising of events for more than 500 people.

* Agora, a joint society of the State and Arcelor, responsible for the maintenance of the site, will take participate in this year’s event with an urban and artistic project enabling the public to discover the progressive development of the Belval site.   

* The Fonds Belval, supervising the public infrastructures at Western Belval, will celebrate in August 2007 the tenth anniversary of the decision to conserve the blast furnaces. They will also be asked to contribute to the industrial and social history of the site of Belval. 

* The «Rockhal», the new venue for actual live music, will participate with a wide range of concerts in relation to theme nights and festivals.

-------------------------------

Warning


This short description reflects the state of affairs as of August 25, 2006. Certain details are doubtlessly subject to changes.

The scenographic description is not intended for the general public or the media, but aims at personalities in charge of companies or public institutions which may become potential supporters of this leading event of « Luxembourg and Greater Region, European Capital of Culture 2007».

Robert Garcia

29.08.2006

Updated 8th March 2007.
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